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Key Success of CSR
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CSR communication
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Communication Model
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Communication Process
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Communication Process
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Communication Process

* Mruainglszasn
* ifienmsnssviing (Awareness)
e ieanuinla (Comprehension)
o fiemsdaaule (Conviction)
* fiemInizetl (Action)

DAGMAR Model : Russell Colley
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(George E. Belch & Michael A. Belch)




Communication Process
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Communication Process
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Communication Process

| = 0 v A
® IAFDINOANHIVADAITINIFINAN

mslawan (Advertising)

*  msaudsumsvie (Sales promotion)

*  msvanenssuiiebuazlszaumsal (Events & Experiences)

o msdsznduiug uazmsweunsvin (Public relation & Publicity)
msamanuase (Direct Marketing)

e auemniiaunsoneuldinld (Interactive Marketing)

*  muamwmoidemayaihinaeilin (Word of mouth Marketing)
mswnelasldyana (Personal selling)

CSR communication

(Philip Kotler, 2009)




Communication Process
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*  MITPATUVUYIUING IMC
(Integrated Marketing Communication)

* doaualvi (New Media)
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Communication Process
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(George E. Belch & Michael A. Belch, 2008.)
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Communication Process
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Communication Process
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CSR Communication Cases
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CSR Communication Cases

avisan-1d Key Message

“[7R4N19ATNUUITINALARILIAA AN



CSR ในบริบทไทย/CSR ในบริบทไทย/Chevronman_2.pdf

CSR Communication Cases

Uon -1% Key Message
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CSR Communication Cases

Uon -1% Key Message
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CSR Communication Cases

SCG-11 Key Message

“ANNANALUDNUN LG TN



CSR ในบริบทไทย/CSRในบริบทสังคมไทย/watersource.pdf

CSR Communication Cases

SCG-11 Key Message

“NIIAEUNTLAUANNANA T URIRIUI ARDN”
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CSR Communication Cases

Tnenlsziu-ld Key Message
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CSR Communication Cases

Tnenlsziu-ld Key Message
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CSR Communication Cases

nanu-ld Key Message

“Dlanladagniuny”
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CSR communication




Thanks you for your kind attention.




&’ 1 o [ o 28 a wva
!Hf‘)‘l‘i1%13ﬁ1ﬁ§ﬂﬂ15ﬂ1!!ﬂﬂﬁlﬂﬂ§]ﬂﬂ

VoA =
V1INHIY
o Y a 9g A A s s s AN a9 a o

guannuiu@amurIInemnans (TceLs) Tasguanaemansegs dani vaeledszmwu Ndeunsyny

Ay o 3 == T A A A o = o
anwoimanseudauazJurIANANAaINTIUA FUTUFIMTYNFUIUTUIET MBIIHAIANIZIITIANUAINAY

1 2 o YIS v o o
mamaunanNuguil 9197 I uihenuudegiuiuau

s a o 4 4 @ o a 1 T o

WIBUNNINOBAT AT WY B 1UIMIFUINTNETAT 015 TATNUITIA NA1II mANadInT ANz
TR ' < L o o S o o o A o I A
iHureggion ualudndiduanasnine Fuduaumginldnateaudivilels odmzdiayidese Tuiludiemy

@

A A g Ay o ' a Ay Yo A g Y1 A A
RREG RN mﬂumuwﬂauﬂigﬁmmi'mﬂmmﬂ’maqmwgn ﬁ’.l‘LlfJ’JfJ’J%‘VlllﬂﬂJNaﬂﬁ%ﬂﬂﬂlﬁuvlﬂﬂﬂﬂijﬂﬂﬂ

=

a @ v & o a a <3 { A 1Y I
Ais mnweanmuaaseudanihldinans luifinsen eyyadaszaulinnd @esdumsituth nsz Tsuda

3 o A A Ao A A a 9 o o q ¥a A o
AR !,Lazmmmmlﬂuwaﬂmjﬂﬂﬂwﬂmmwaamaaﬂ Llli’)qlﬂ‘ﬂ@1ﬂ1ﬁ5f’]‘Llﬁ]ﬂﬂ$ﬂ11ﬁlﬂﬂWﬁ®ﬂlﬁ®ﬂﬂ1818ﬂ3 %1

vy o X a = 1aa v
1%&]11!5"]"1]11! LLE“I%“HTﬂll’E]'lﬂ'li?uuiﬂﬂﬂf]'ﬁ]ﬂQLLﬂ%'J@]llﬂ
'3 ' R ' A9 o Y| o & A A g d& A a <
HILANINHHAT NAT1INDI mm‘unqmu’nmmwmxmimmﬂuwmy A9 ANLAN LUDIVINTINYAY
9 o o = A A & A o 9 o N Ya v A Y ok oo AA o
mmsau“luﬁummmqm“lm MI’EIﬂ1ﬁ!ﬁﬂﬂ“§ﬂﬂLLﬂﬂﬁifJGﬁﬂmﬂifJuﬁ]ﬂblﬂ RIGENGR @qnwmaumﬂmaﬁwmﬂ

a3 @ ° v < A ] Y 2 Aa A v Y = @ 1Y
LyygUINn i’)u%$u1llﬂ’g’f)1ﬂﬁ"’lf®ﬂﬂﬁﬂIﬂiﬂuaﬁ]&ﬁﬂ"]ﬂﬁflﬂﬂ‘ﬂQUﬂ’J13JS?Ju€;'TQGIJI’JQ’E)1ﬂ1ﬁVlﬂ VUZIAYINUNGUHN 15A

o o 1 Y o o 9 - T oA o 4
‘]Jﬁgfl]']ﬁ? LYY Iﬁﬂﬂ'\ﬂfﬂ ANUAU LUIIU f]llWi]ﬂﬁ DUNIA ﬂu']!ﬂuﬁ'Nl‘]ﬂMﬂU’Jﬂu Lﬁﬂ\ﬁ]']ﬂﬂ']ﬂiﬂ“l«!ﬂ'\l'lﬂ%}@ullﬂ
v VY o oA & a o v Y g P ¢ =
ﬂigfﬂuiﬁﬂLﬂ11ﬂﬂﬂﬂﬂ1ﬂ1l§ﬂﬂﬁ]zlﬂﬂ@uﬂﬁ'lﬂhlﬂ HINIINU ﬂ@ﬂﬂﬂ!imﬁ\iﬂﬁﬁﬂﬂﬁ'NﬂWFJLLaga@ﬁINuLﬂﬁﬂullﬂﬁﬂhll]
Y =W o Y a da a a 1 1 ZI/ 4
ﬂ':ﬂiJi’t‘)uﬂll?f'lu‘ﬂﬂfﬂLﬁﬂﬁll@ﬁﬂlﬂﬂ@1ﬂ1§ﬂﬂﬂﬂﬂ@1ﬂﬁ\3waﬁ@ﬂWiﬁ\i‘ﬂiifﬂﬂ
s s v ¢ 1 1 e W o o A 9 o ' Yy A a
Nﬂ.qum’mmammqi’mu A1 dINIU 5 Tﬁﬂﬁ']ﬂﬂulﬂﬂ'lﬂp\]'ﬁgﬂﬂclu‘]fjﬁq@ﬁ@uﬂ@ 1. Iﬁﬂwﬂ@ﬁﬂﬁ
' o o o ' : " A g A A Y2 o
laun Tsanda, aialdvialua, $oeiag, awas maribilulsafuldnatomemlasunlasiadu 2. Tsannusu
& v A ¥ Yy A o A ¥ 0 g Y Y A A 2
ﬂ’JﬂJ!ﬁ]Uﬂ’JﬂWN1W59N31ﬂ?ﬂﬁ@uﬂ@ﬂ??uﬂuiaﬁ@]qq LWiwmmﬁiaum“lmﬁmaamlmﬂ NITDDNUIINIDNITLAUN
o ] I o Y T oaa J o Y é’ =3 A v
ﬂa@Qﬁ‘la!ﬂfTL!1‘Llﬂ‘Llll"Iﬂﬁlu"]f'J\']W]ﬁﬂWaL‘]JUGI'Jﬂigﬁ]u'ﬂfﬂ\?ﬂ‘ﬂﬁ"I%L'i\?ﬂ'l"mﬂual'ﬂf;mslluﬂq Wﬁﬁﬂlﬁﬂﬂﬁﬂ@\ﬂlﬂﬂqﬂ 3. Iiﬂ
@ A A a 4’3 1 Aa Y @ A F) Y "9 g @ = [ Y
nIVIALDA ﬂﬂ?ﬂlﬂﬂ"uuﬂﬂﬂﬂ Glu%?ﬂﬂN@TﬂTﬁSQHQQ ﬂu‘ﬂﬂ'f]ﬂﬂ?ﬂiiﬂ‘Vi'ﬂ"l]f‘)Q!Lajﬂf’]"lfl]W'Jhlfl]'J"lfJ!L’U“]JLﬂfﬁJwaullﬂ
y A Ao YA I 9 v v A A d Y ) 3| N
mmiﬁumﬁ’ﬂi}mmm’é)ﬂmﬂl,ﬂﬁvlﬂﬂﬂ RUTHIBNANIYNNUNIDVY Lﬁ]Uﬁ'I'JUl']JLI,"Uu“]ﬂfJ Llﬁ$f]']’1]l,ﬂu‘1u“]f'3\1°ﬂﬂ'] N
A ' =2 A < A L A 3 Aa =2 A ya ¥ g 2
E]f]ﬂllﬁ\uﬂuﬂﬂﬂq4.1§'ﬂﬂuﬁiy$ nJummiﬂwumﬂclwmmﬂmmm Glﬂi‘memiMuﬂimsuaclwwunﬂuﬁxﬂx an
A A A = 3 o q Y= o A Y | ' o d a Y
ﬁ"llﬁﬂﬂﬂﬁﬁ@ﬂmf‘Jﬂ‘]_ﬁL?mﬁiﬂzmﬂqﬂﬂ91ﬂﬂ11‘ﬂlluWu]ﬂﬂﬂﬂﬁuhlﬁﬂuﬁ]fJUS. ‘]J'J‘(’JhlllfﬁJTfJﬂ'J !L]Ju@ﬁﬂi VIWTJ"lﬂ
] Z @ 4l AY o Y a o A Y Il A = 9 1 ¥ 4
U'f]ﬂﬂﬁﬁﬁﬂﬁl‘ﬂﬁﬂ'lﬂﬁ\?ﬂi']uﬂﬁ"l\iﬂ']ﬂﬂﬁ'ﬁ/nclﬁ Lﬂﬂﬂ']ﬂ']TiJ'JﬂW'J@]uL‘]ﬂiﬂhlllﬁﬂ"]fu ﬂﬁﬂl@iﬁﬂﬁgﬂﬂ%ulauu'l?f\?ﬂﬁ"lui‘ﬂ
pg1alad tazsz TP uaTIsunAN 13AfEA1e 9 NnaTedY
I a a 3‘, a o @ a o a {
ﬁufjﬂ31%Lﬂu1ﬁﬂﬁ1u%’3’)ﬂﬂ1ﬁ1ﬁﬂ§ (TCELS) %Y 22 81A131NY1AN1TIANIT UN1INYIYUNAQ Lﬁ“’llﬁ 69

auuiInaseda amaulu wan'ln ngaunwa 10400 TnTANI: +662 644 5499 TNTAT: +662 644 9538 Dl

infotcels@tcels.or.th

e R L e



v A
V1INa0I

Ed
@ 1

& A ' N = ) [ J A ov da Jd o I
LﬂuWGlWﬂJ"llﬂQﬂEJﬂﬁ NN Lmz“limqm AINTU “DITU-WNAU ’JVIEI"IﬂQ)IﬂJU’]uuW’ AuunuInmsly
any v A aa o @ % = ad I 9 @
WiNs lug10Ms “UNAANTAINTINA” BBNDINIANNIUNGHAVA LIA1 18.00 Y. mﬂmmu"luum VDI A IUNIU

= 3 X = a A v Y aw 9 ¢ ? o W d
AULATTUNMITIMIANBIVUNUIIU (ANT.) ﬂﬁ%’ﬂ‘i?\iﬁﬂ‘l&lWﬁﬂ”li‘ﬂml'J'JNGlﬁ]ch/i VTHN FUT 1DUADTINUNUN 110A 10U

Y a =3 A a

R Aw a < = v 2 A ' A <
@lwa@] ﬁﬂﬂl‘lﬂ'ﬂ NITUAITIYNITAIUAAU muhlﬂmﬂulﬂualﬂ’iﬂ]ﬂw“ﬂmi]ugﬂ‘luﬁgﬂlmﬂu Wiﬁqjll‘ﬂﬂiWﬂﬂWi “NDITUY-

a o 4

Y
1 =1 @ v A aa o =1 [ J I
W‘W@Ju”%ﬂmamﬂ'ﬂ “ADUUNTSUTADUVIVUDITIYNMTUNAANYAINTINAANINIAYATU ?f'Jull'lﬂﬁ]glﬁ]Juﬁi‘]Jﬂﬂiﬂﬁ"Uﬂ\?
¥ ) ) Y 2 A oy v 2
UBINVTUITY l"ll']llT]JfJﬂﬂ'J']llgﬁﬂ')']ﬁlff]‘ﬂi']ﬂﬂ'lﬁu §1ﬂﬂ1i‘ﬂlﬂﬂI'f)ﬂ']ﬁclﬂlﬂﬂ“]uﬁﬂﬁﬂ31llﬁ']ll'ﬁﬂ AIULUTAIDDN B
X adqud yy Ay v aq AL w9 ) A A3 aa
1u9‘]@uul3ﬂﬂ‘lﬂlﬂﬂqﬂ!Lﬁﬂ\‘iﬂ?13~lﬁ”llﬂ§ﬂl|u@ﬂﬂ1ﬂ Eﬁﬂﬂb‘lﬂﬂm\‘il’dﬂﬂﬂi’E)\'Iklﬂzu't‘)ﬁ‘]ﬂfi‘)ﬂﬂﬁWﬂﬂWiu l31VIL‘]JuW‘ﬁﬂ3

Y ga @ As W YA 4 a o A as @ Y 2 a 9 a 1) ad
Lﬂﬂﬂ?ﬂﬂﬂﬂﬂigﬂ‘uﬁlﬁ] ‘WﬁﬂﬁllﬂllﬂllW't‘ﬂillﬂumﬂ'Jug GAUNDINIHIVUINUUDINN 2 NU UDIFTF YININY LUAS UDIDID-

q L]

v
v A -] <

v ¥ A < ' o o < ' 3 A Yo Ay v Y] Y
IV AY waﬁmgm)ﬂ'nmmﬁuwuclmuwwﬁu L’lJuﬂﬁLL"lN"llu‘V]lﬁllll"Uulﬂﬂ Lﬂuﬁﬁlﬂﬁ@]?ﬂllilﬂﬂiuﬂﬁﬂl'lll llﬂll,ﬂ
a Y =3 v ad Y Z/ a v Z’, d’ld v 9 [ zj‘
K1 “ﬂTH']UlV]fJ” Glumm “ﬂﬁi@l'ﬂ“ﬂ” LAZYAANUBIT 2 NY %Z@‘I?J\?ll']ﬂ%"i/’l%ﬂﬁllil!ﬂi\?”ﬂﬂ U0 “mm"lmnuu

2 1A aa P oA A 2 A ' o ' o a R
ﬂgﬂ hlﬂJ'J']J@‘l”E]fJN@I’JWE]ﬁJJ Wi‘)?iﬂﬁ]%ﬁ@ﬂﬁi\iﬂ!ﬂfJ'JTW?JWiJJﬂgqﬂwjﬂﬂWBW?ﬂ?ulﬁﬁlug %z"lumﬂmwmaﬂ LlﬂiJholﬂ

o v y A a4 X g ) o v N X y
aynnums Ianiionale iersuaadudedtiidiing Idnidume 11l udrsemsiitle Tomaldde sy Iduaas

]
o A

o Yy A 9 o g o Aa o ~ o q Ya & Ao 0 g YA v
Anenn e eudnpngndenu Wnaslidaniviogu awvsiionazihldaailuiide mevhIvaumngndoa il
aenn AN UIaZ UL
dneduAvanliilespdmmingsamsensinAaN aing NN ez IN5121IUENIINAMINAYNLE)
Y o w 1A 4 (= @ @ A
faldmnasshnunuguil ues uaziFeoiudnraten auszanauny usetiuataly vieugailsznedenil
v Y
9 ] a ] o o o = a 1 I Y
mszagiu lideudu hidesets ainsiuiuuasaiy asegsemsil udaaamunduiludnsies isnzaou
° o Y] Aa 2 Y 9 P ' ' A o
owda 1 szuddymnneiuldedils duz lditumnniuasiensil veuaunaiy -
1 a o 4 Y ZI/ = dy Y v a1l @ dy Y a wal) Yy
FmAaaumstenzasuiudg vesioanna 2 il nquiudinangadetivzudyminiiita ldaae
as v a aa [ @ dd’ ad dan
75 1a Tusrems <Unfan@adnsna” weWauan 18 wyreu a1 18.00 L. 119 1Ay Tuaing
a o a do o a a U g’, ad @
VIEN 9UTHIAI@NTINA 888/178 DUMNWAUTA DIAITUHINUNAIE FU 17 LUIIQUAT! 1unuIu

o
AFANN 10330 TNIFANN: 02-253-5000

e



A
V1INaN
2 Y Yo [ a o [ Jd Aa o o w
HIYUNAA ﬂui:fﬂ'] @j%?ﬂﬂﬁiuﬂWi@ﬁ]ﬂﬂ?ﬁiﬁiy DNIFFTITUBINT TN T VITUIUA VTEN ‘]J@I‘V]. 1NA (MW’]GHH)
) ' Vo I a a o Y ' ~ " v o Y A
LﬂﬂLNEJ'J'] 11!5]1'33']uﬁf!ﬂ!ﬂﬁﬂ']ﬁﬁﬂﬂi']uﬁﬂﬂﬁgWTGBHUUNLQHTHQﬂa“JJTJ'IL!LLﬁSJ‘VI'f]QWlfl'ﬂu@]'N"lN'ﬂ’Jﬂ ‘]JGWI. "lmm&m

; 2 4 2
anunouliuinms Nov 5095 UMIAUMIVed 1450 NGV Mtlszme aaua Tui 11 - 19 wwey 2556 e liuay

a A

Nay Sl ianeuierdinynnginia iemuauguung 1950 Nav Tugnmsiiunsaaeasianana

a Ty

4
aINTIUA

4 g [ 2 g o A Y a ' @ 1 2 v
N9l Tuiumn 1 1-13 U 2556 BADUTUN ﬂ%iﬂmuﬂNfJﬂﬂﬁNi}\?‘H’m Uan. azmudSunamsiaas

U
k4

[ o A A A2 ' y A A [ o A 1)
malldaaroinsms Nav hasegludateananiiufingunnumiuns @auiui 13-16 ww1eu 2556 wUNS
v 1w v v o Ad v A o o a o ? o A v 1o Yo
vadama lgadandanidluiase unerdrdylunnginin vaswniu dan. azdSumulSunamsdadamaTiny
v Y v v ) L)
aniiuims Nov Aasegludeundn Tugieiun 16-19 wwou 2556 esesiudlF0 NG UNEREAUNINALIIN
a o 1 = < 1 9 Yo 9y a A 3 [
gidmngnyumnmiiuns 9 dan. dulengldse nov ez ldsuanuazainlumslsusmsssiunasasiunama
AINIIWA
2 A A ) PR v Y £
wigunaa Jugn naraiuand wenaniy dan. dldmuanududulumsasiaaeuanuniouves

anmwsovudima tazminnuiusa Adesliidnmnasgiuanulasaselumstuiiediunsenia e

v 1o ) P g2 a ¢ Y a A A, . Ya A g9
VasassswiuvesdlFsouutoanuu sl dan. wzdaawaniumssinis 19U ms luiiuiiaie edlndase el
) ' v AW Y a oA a o 22 2o A
wulandldsn nav aziimaliusmsediauiivaneaaeamsaumalugisiungadansiuail eeelsna iieson

A 9Ya o [J

' o ' Ya a o 9 ' 9 4
Tuganaiaananifa LN ILIULn 91 IduAIsaaumag luueaial Taamwieluduniani

U

=2 Y o

4
M35y 9 Jan. desvoasiow a Tonmail uagningld nov lildsuanuazainlumssuusms
aunsaaeunwdeyainu@n 1N PTT Call Center 1365 A 5
[ o a o o v J
guasuInsswd U3 EM dan. e ) 555 ouueImsId vaaaouay ngamm Uszime lng 10260

TnsAWA 0-2537-2000 Tn3e13 0-2537-3498-9 130 156 www.pttple.com



http://www.pttplc.com/

A ~ = Y, Ao &
NITADAIIAITULTIN: !Lujﬂﬂllagﬂﬂcﬂgﬂfﬂﬁllﬂu

aamsaniuauilosiuniunulsa lufane

WE. AT, INYT T UNINDY
Jd A v d
ﬂm$ﬁ1ﬁ13mqmﬁ1ﬁ@ﬁ WHUIINYIYDTITUAITANT

12 QUATWUT 2552



VD UEUANTIVITYNY

llﬂ’)ﬁﬂﬂﬁﬁ’t’)ﬂ'ﬁﬂ’ﬂﬁﬂﬁﬂﬂ

HUINNUASNISUIUNIT

)
=)

NITUFANH

[e%4

Nnn

QU

4198y

=
ee
=D.

MsUsziupa




13 lil“ a1 |313J!ﬁ8@ﬁ1ﬂﬂ]@81@11q
Tadud a1 an 52) 0 MSN Website..

G duaeauInatheases.........

TNLABITUYV NA1IDAN wamilﬁlﬁgi’ﬂiﬂé@%’qﬁé’rwﬁmﬂlmﬂu%ﬂ 5 Tsn laun
U anuau larage lsaialvnamen Tsavasafoadusd taz linleaganusess
d11UNsLUINING ﬂimm‘umﬂiﬂ 71801 1Ma0AY) 2550 3JNﬂaaiﬁﬂmﬂanmiﬂmmiu
Tsanenunaludafafaszma 2 Sunne Glmmaumﬂuwﬂaﬂiwiwmmm 3 aunI
518 Aile5oeaz 40-70 !‘IJ‘MWE’NEHEJ

Tumsud myumw lmrm 10 muuwuun 155 U596 mmwv*wruﬁfaﬂlszmﬂﬂ%’uzﬂﬁgu

1 9) a
NYANITTUFUMW 1NN TOONA1AINE aﬂwqﬂnﬁwam U NITANHAN qUYHT MINU
DIMITUUIA HIIUIA

Tﬂﬂcl‘lfi DU, ‘VI’J‘]J? gine 830,000 AU “])”JfJﬂl!ﬁﬂ!ﬁx‘lﬂ‘lJi %1%1!‘1/]ﬂ1/i1|‘1ﬂl!§’JﬂJﬂ‘]JﬁﬂTl!E]lﬂiJEJ
G]Nﬂﬁ NINABITUFUVICYNTS ﬂ‘]_lchriL‘]J“L!Tﬁﬁ‘l/\lEJT]J”IEIﬁﬁN!,ﬁﬂJﬁﬂJﬂW\IGlHGI"I“Uﬁ@]’e]ll‘lj



Qv

MsdoasANUTeId AN 13

J Jd g Jd Y 1 1
wgunndilswse) Yyaeedl 15l ddansgnsnassugy na1d lumsqua
Y 1 Y 1 a wA 0 ) d . '
Snudihelsaess dileazdeslfifmudmuziivewnwndlu 3 5olvg)
D NINUBINIT NTONAIAINIGY NMINUSIAIUANDINS

u@imﬂmiﬂizgﬁuwu’hﬁﬁf{ﬂaai‘i]mu 267,319 518 "!ﬁﬂﬁﬁﬁmuﬁumzﬁwm
d A Aa wAa a 1 A o Y Aa Y

uwng el fuamuna lidmnaas i lina lsaunsndouniuan Taslu

dthelsaanuaulariags

Y] I~ Y ~ o A
W‘]inﬂﬁ'ﬂfﬂl‘l]uiﬁﬂ!!ﬂﬁﬂm@uuqﬂﬂﬁ;ﬂﬂ'luﬂu 31,646 318 3933 UIAND llﬂT]ﬂ
] v o I
8,420 318 !TJuﬂNW1ﬂEﬂ1ﬂlajulﬁﬂﬂiuﬁuﬂqaﬂﬁ§uﬂll@ﬂ 1UIU 6,675 318 lf]_hn!
T3AUNIAFBUNAEDE1INT DUAUTIUIU 9,334 518

1 1 3 o { I~
aaludihonvnu wudluIsaunsndon 150,403 510 Tuswauiiidula
318 19,499 518 YVHIABIAAVINIDIUIY 2,025 5719,



A Jd Jd
NITARIICUTDTIUNIT

A =
NIIAANIAINNLIAEN

¢—

laifiamasuzii

=  edfiaunhiine

v 9
'ﬂﬁi‘iﬁﬂ’ﬂﬁﬁull’iﬂﬁll@ﬂiﬁﬂ

*MITU T@ﬂ?ﬁlﬁﬁl\‘i/ﬂW’lemiﬂ%}@u

a vAa v

U0INIS |g ANINIUA MIUZII

LI 150 O rvolS vyoO 1

'ﬂﬁi‘ﬂij ﬂﬁiiﬂﬂ]@ﬂﬂ?ﬁﬂgﬂ@@]3@]11!?11!,&1! U1

Q

*M5TUIANNAINTAUDI TuMsUIamuA eI
*1159949 lagamsdRuiadmuazii
*AUWUTMNUALMT AUV A YUNITIAY

1q°]



To help people become aware of an issue
To make more informed decisions

To take action, seek information

To seek help to protect themselves,

To change their behavior or participate more

nffnr‘fl\/nl\/ IN the decision nnnl(lng process

I1GAITINI

To achleve iInformed consent,

To enhanced public participation,
To constructive dialogue,

"0 empower citizen
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The risks that kill people and the risks that upset
people are completely different
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Risk and Outrage are unrelated

Risk (Hazard) is high but Outrage may be low

Risk (Hazard) is low but Outrage may be high
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How to do RC?
How can we do the best RC?

Best practice of risk communication

strategy, approach, method,tool or
technique that is particularly
effective in helping health

professional achieve its objectives
for managing risk.
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A process that concerns the nature of risk
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1. Focus current
understanding

5. Evaluation the

RC process and
outcomes

2. Develop

communication
strategies

3. Pre-test

strategies, plan
and messages

4. Implement

according to
plan




Health Canada, 2006

IDENTIFY THE
ISSUE AND ITS

MOMITOR AND
EVALUATE RESULTS

ASSESS RISKS
AMND BENEFITS

INTERESTED
AND AFFECTED
PARTIES

IMPLEMENT
THE STRATEGY

IDENTIFY AND
ANALYZE OPTIONS
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Define the opportunity

<4— END —@ GO BACK T
TAKE ACTION
Characterize the situation
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TAKE ACTION
v
Assess stakeholder perception
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#— END — GO BACK ‘
TAKE ACTION
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Assess perceived the options

v
-4— END & G0 BACK T
TAKE ACTION
v
Develop strategies, plan and messages
v
f— END —@ GO BACK T
TAKE ACTION
\j
Implement RC Plans
v
f— END —@ GO BACK T
TAKE ACTION
v

Evaluate RC Effectiveness



Step 1: Define the Opportunity
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Step 2: Characterize the Situation flutusaunasnis
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Step 3: Asses Stakeholder Perceptions of

the Risks, Benefits, and Tradeoffs il
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Step 4: Asses How Stakeholders Perceive
the Options flusunaulunisvinanuidnlaiiaani
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Step 5. Develop and Pre-test Strategies,

Risk Communications Plans,
and Messages andayafifiususnlfunlignis
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Step 6: Implement Risk Communications
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Step 7: Evaluate Risk Communications
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Communication (SMCR Model) Individual
group and mass communication
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Evaluation in Risk Communication
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ﬂ’]ﬁ‘ﬂ?3‘1/10’11@"]5MWNﬁWHWﬂWNﬁ‘ﬂtVIUWQu FTINADL PR M‘?@zﬁ/@mm ARNIRAN
nnraaasauidas Any purposeful effort to determine the
effectiveness of risk communication programs.
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Aimmsinaresmsdeanseauides Evaluation encompasses a
wide range of activities, from diagnosing risk

communication problems to measuring and
analyzing program effects and outcomes



Why evaluate?

Without evaluation, there is no way to
determine whether risk communication
activities are achieving or have achieved
their objectives.
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Evaluation Characteristics
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Evaluation should be an integral part of the risk
communication process When carried out at each
stage of program development, evaluation provides
iInformation critical to program effectiveness.
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Evaluation provides essential planning
Information and program direction. Help
demonstrate program accomplishments.

Most fundamentally, evaluation can signal
the need for timely modifications



Phase 1: Planning phase

Evaluation can provide data critical to

1) effective program design, including
Information about health, environment, and
lifestyle needs and concerns;

2) iInformation about risk management needs
and concerns;

3) information about how to meet those needs
and concerns.



Phase 1: Planning phase (con't)

hrough surveys, questionnaires, focus
groups, and other research tools,
evaluation can be used to

identify stakeholders and other relevant
audiences

assess audience opinions or reactions



(3) find out what people see as important
problems

(4) find out what issues and events people
are aware of

(5) find out how people react to different
sources of information



Evaluation can be used to :

1) forecast the effectiveness and feasibility of
alternative risk communication activities,

2) determine the kinds of information needed by target
audiences to understand risk communication
material,

3) examine how people process and interpret risk
communication information,

4) obtain feedback on draft materials




msdszin Cost effectiveness

Estimates of the effectiveness of
alternative risk communication activities
can be combined with information about
their costs to determine which risk
communication strategy will be most cost
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Phase 3. Operational phase

Evaluation can be used to address
guestions of accountability and
performance
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Phase 3. Operational phase (con't)

evaluation can provide information on
program impact and outcome
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Meaningful evaluation is possible only when
the program's goals, intended

audience, and expected effects can
clearly be specified
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One practical requirement for evaluation is

t
t

ninking through communication goals at
ne beginning. vesldnzqihwneawadusziildamnso

1
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Program and evaluation activities should
be based on a set of clear risk
communication goals.
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Without clear communication goals be
they informational, organizational, legally
mandated, or process goals, it Is
impossible to know If the interaction and
exchange have been successful.



communication goals

Once risk communication goals have been
determined

They should play a key role in the planning
and implementation process.

At each stage of the program, activities
should be evaluated in light of these goals



Communicating With the Public:
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Ny are we communicating?

NO IS our audience?

nat do our audiences want to know?

nat do we want our audiences to know?

How will we communicate?

How will we listen?

How will we respond?

Who will carry out the plans? When?

What problems or barriers have we planned for?
Have we succeeded?
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Paradigm is changing from

The 7 C’s of Communication
to 7’Is Y-Gen.
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7 C’s of Efficiency Communication
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http://www.sudpatapee.com/index.php
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